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Frequency Individual Product Profit
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‘ mmm Profit —e— Cumulative % ‘




Top 50 B Products' Contribution to Total Profit
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Least Profitable Products Contribution to Total Loss
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‘ mmm Profit —s— Cumulative % C Segment Losses ‘




Top 50 C Customers Contribution to Total Profit
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Top 50 C Customers Contribution to C Products Total Profit
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