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GRAPH 2 
Individual Customer Profit

0

200

400

600

800

1000

1200

1400

$0 or Less $0-$20,000 $20,000-$40,000 $40,001-$60,000 $60,001-$80,000 $80,000-
$100,000

$100,001-
$200,000

$200,000 or
More

Profit Range

Nu
m

be
r o

f C
lie

nt
s/

Fr
eq

ue
nc

y

74% of Total 
Customers

13% of Total 
Customers

4% of Total 
Customers

9% of Total 
Customers

 
 



GRAPH 3 

A Customers' Contribution to Total Profits
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GRAPH 4 
 

Top 50 B Customers' Contribution to Total Profit
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GRAPH 5 
 
 

50 Most Unprofitable Customers
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